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With professional sports halted during the COVID-19
crisis, we believe major sports leagues will have to
rethink their revenue structures. Once sports re-start,
ticket revenue will likely remain depressed for all but the
biggest events for the foreseeable future. Meanwhile ad
revenue and cable fee revenue are declining as more
consumers cut the cord, and general viewing trends fall.
This will eventually impact the amount networks can pay
for sports rights.

In light of this challenge, leagues will likely search for
new revenue streams, and we believe the COVID crisis
will accelerate adoption of another technological
development: virtual reality tickets.

Imagine watching an NBA or NFL game with from the
view of a “courtside seat,” but from your own home via
your VR headset. No travel to the stadium, no parking,
no expensive food or drinks. The technology for this
service exists for NBA games and other events, but
adoption is very low, the number of games is limited and
the quality is good but not yet great.

There are numerous VR variations and fan-friendly
options. Events could set up VR cameras in various
locations in the arenas and stadiums, and then sell the
VR view from those “seats.” The teams could sell static
seats, such as courtside or right behind your team’s
bench, or a multi-location package allowing viewers to
switch their viewpoint. First and goal at the one-yard
line? Switch to the goal line view. Users could also buy
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linked tickets with friends or family that allow for audio
communication during the game.

This creates a huge potential win-win for sports and
fans. The average ticket price to a Knicks game is over
$150, and an NBA courtside seat can cost anywhere
from $400-$3,600 face value. That's $16k to $150k per
season—just for home games. Even with a high price
like $100 per VR ticket, a fan could view a game from
courtside seats for less than the average ticket price.
The NBA currently sells the service as a season pass
but only offers a handful of games.

Sporting events could benefit by reselling the same
“seat” as many times as possible, with relatively little
incremental cost per seat. They exponentially expand
the number of fans paying to “attend” the games, while
reaching the entire globe. Selling personally targeted
ads within the VR stream would add additional revenue.
Again, this already exists, but on a small scale, and no
leagues have been pushing it to become a major
revenue stream.

Similar technology could be used for concerts and other
live events, and makers of VR hardware and software
could have a successful app to drive sales of their
products.

At Alger, we are always looking for Positive Dynamic
Change, and we will be following this potential change
in live event consumption, looking for emerging winners.

Inspired by Change, Driven by Growth.
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The views expressed are the views of Fred Alger Management, LLC
(“FAM”) and Alger Management Ltd. (together with their affiliated
entities “Alger”) as of July 2020. Alger has used sources of
information which it believes to be reliable; however, this publication
is not intended to be and does not constitute investment advice.
These views are subject to change at any time and they do not
guarantee the future performance of the markets, any security, or
any funds managed by Alger.

Risk Disclosures: Investing in the stock market involves gains and
losses and may not be suitable for all investors. Growth stocks tend
to be more volatile than other stocks as the prices of growth stocks
tend to be higher in relation to their companies’ earnings and may
be more sensitive to market, political and economic developments.
Many technology companies have limited operating histories and
prices of these companies’ securities have historically been more
volatile than other securities due to increased competition,
government regulation, and risk of obsolescence due to the
progress of technological developments. Please visit
www.alger.com for additional risk disclosures. Past performance is
not indicative of future performance. Investors whose reference
currency differs from that in which the underlying assets are
invested may be subject to exchange rate movements that alter the
value of their investments.

Important Information for US Investors:

This material must be accompanied by the most recent fund fact
sheet(s) if used in connection with the sale of mutual fund shares.
Fred Alger & Company, LLC serves as distributor of the Alger
mutual funds.
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Important Information for All Investors:

Alger Management, Ltd. (company house number 8634056,
domiciled at 78 Brook Street, London W1K 5EF, UK) is authorised
and regulated by the Financial Conduct Authority, for the distribution
of regulated financial products and services. FAM and/or
Weatherbie Capital, LLC, U.S. registered investment advisors, serve
as sub-portfolio manager to financial products distributed by Alger
Management, Ltd.

Alger Group Holdings, LLC (parent company of FAM), and Fred
Alger & Company, LLC are not authorized persons for the purposes
of the Financial Services and Markets Act 2000 of the United
Kingdom (“FSMA”) and this material has not been approved by an
authorized person for the purposes of Section 21(2)(b) of the FSMA.

Important information for Investors in Israel:

This material is provided in Israel only to investors of the type listed
in the first schedule of the Securities Law, 1968 (the "Securities
Law") and the Regulation of Investment Advice, Investment
Marketing and Investment Portfolio Management Law, 1995. The
Fund units will not be sold to investors who are not of the type listed
in the first schedule of the Securities Law.
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