
  AI, What Have You Done For Me Today?

Retail: Inventory Management
While many are familiar with Artificial Intelligence (“AI”) through chatbots and virtual assistants, the impact 
of AI extends far beyond these familiar applications. In fact, AI has become an intrinsic part of our daily 
lives, often in ways not immediately visible to the public. Today, in industries as diverse as agriculture, 
transportation, energy, and healthcare, AI is often behind the scenes, quietly revolutionizing business 
processes, and enhancing efficiencies and accuracy.  

AI & Inventory Management
Artificial Intelligence is quietly revolutionizing the retail industry, especially in the area of inventory management, where its 
impact often goes unnoticed by the average consumer. Traditionally, managing inventory relied on manual tracking and 
estimates, which were time-consuming and error-prone, often leading to over- or understocking. Today, AI leverages machine 
learning and data analytics to monitor stock levels in real-time, analyze purchasing trends, and predict future demand with 
much greater accuracy. By considering factors like sales patterns, weather, and even social media trends, AI can ensure that 
shelves are stocked with the right products at the right time.

Imagine, for instance, that you’re starting your new artisanal stationery business, Greenleaf Paperworks, sourcing recycled 
materials and crafting intricate designs. But the idea of managing everything—like tracking materials, fulfilling orders, and 
shipping globally—feels overwhelming. You’re picturing stacks of boxes, endless paperwork, and managing stock levels, all 
from your home and with no initial budget for additional human resources. 

Fortunately, today, small businesses like yours can quickly scale due to comprehensive online support from AI-enhanced 
retail platforms that include inventory management. Such systems can act as your personal assistant, handling all the 
complicated logistics, so that you can focus on the creative side of your business.

Your AI-enhanced inventory management system will automatically know how much stock you have, what’s selling fast, and 
when you need to reorder materials.  For example, if you notice custom wedding invitations with floral designs are popular 
in the spring, your AI system can forecast when to order more materials. It can also optimize fulfillment center locations to 
reduce shipping times and costs, ensuring smoother business operations as your brand grows.

Here’s how AI inventory management systems help:

•	 Faster Delivery Times: AI systems can predict product demand and strategically distribute inventory to areas with 
high demand. This means when your customers order an item, you can ensure it’s in stock at a nearby location, 
resulting in faster shipping times. 

•	 Better Product Availability: AI can maintain optimal stock levels by predicting when certain products will be in high 
demand. This can reduce the likelihood of items being out of stock, ensuring that consumers can consistently find 
what they’re looking for without the frustration of unavailable products.

•	 Lower Costs and Competitive Pricing: AI inventory systems can reduce storage and operational costs by avoiding 
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overstocking and minimizing waste. These savings can often get passed on to consumers in the form of lower pric-
es or competitive pricing strategies, making products more affordable.

Sample Holdings
Amazon.com, Inc. (AMZN):  Amazon’s AI-enhanced inventory management system is designed to revolutionize how new 
business owners handle their supply chains. By utilizing machine learning and predictive algorithms, their systems help 
automate the complex logistics of tracking stock, reordering supplies, and ensuring products are always available when 
needed. This is particularly beneficial for new business owners who may not have the resources to manage supply chains 
manually.  

Through Fulfillment by Amazon (“FBA”), Amazon’s AI tools optimize stock levels, predict demand, and streamline 
shipping from its network of fulfillment centers, allowing small businesses to scale efficiently without worrying about 
inventory management.

Manhattan Associates (MANH): Manhattan Associates uses AI and machine learning to enhance inventory management 
by improving delivery precision and optimizing stock availability. Their AI-driven solutions, like the Manhattan Active® Omni 
suite, help retailers dynamically calculate delivery dates, reducing late deliveries and improving customer satisfaction. 
This technology also powers more accurate demand forecasting and replenishment processes, ensuring that inventory 
levels align with real-time demand and reducing stockouts. By leveraging AI, Manhattan Associates supports businesses in 
balancing inventory levels, cutting costs, and enhancing overall supply chain efficiency. 

u For more information on how AI is impacting you on a daily basis, please visit www.alger.com.


